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Club Promotions Coordinator Position Description
Promotions Coordinator can also be known as the Marketing, Sponsorship, Fundraising or Social Coordinator.
	Responsibility
	· Plan, promote and manage events. 
· Coordinate marketing, sponsorship, fundraising and social events. 
· Promote and report on the clubs activities via newsletter, email and website. 
· Advertise and sell club merchandise e.g. apparel and promotional items. 
· Liaise with the media.

	Key Roles
	· Establish a promotions committee to implement the various promotional areas. 
· Select people who possess skills in these areas. 
· Develop good rapport with local and regional media and submit regular press releases e.g. weekly reports, competition results and forthcoming events. 
· Develop basic sponsorship proposals and seek funding for various programs, events, competitions, tournaments, teams and the venue. 
· Develop various social/fundraising activities to increase club revenue. 
· Develop and distribute a periodical club newsletter to all members and key stakeholders i.e. members, sponsors, media outlets etc. 
· Establish a generic club logo, club colours and a merchandising range to identify all club members and teams.

	Helpful Hints
	· Select people onto the promotions committee that are enthusiastic and can identify the benefits of promoting the club and hockey in general. 
· Once you have selected your committee members have clear responsibilities for each member. 
· Share the workload by encouraging others to assist with various promotions. 
· When establishing a promotional/marketing plan ensure it is simple, realistic and useable, and in line with the strategic/business plan of the club.  
· In developing a good rapport with the media it is important to provide them with regular and concise information. Personal visits on occasions are also beneficial. 
· Identify what it is your club wants to achieve and what benefits a sponsor will gain from their involvement with your club/teams. When developing your proposal make use of photographs and figures about hockey in general and in your area.  
· Brainstorm fundraising activity ideas to increase appeal and interest. 
· Provide current calendar information about forthcoming events to the media and members on a regular basis.  
· Develop a regular newsletter and provide opportunity for members to contribute. 
· Provide information and interest articles to state associations for the State newsletter and Hockey Australia's website.  
· Establish a generic club logo, colours and merchandising that is instantly recognisable.  

	Estimated Time Commitment & Period of Appointment
	The estimated time commitment required as the Promotions Coordinator is <number> hours per week.
The Promotions Coordinator is appointed for a <number of years> term. 
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